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Max Peters and Michelle Coffman Score at the Oregon 
Grand Prix Tournament at Emerald Lanes in Eugene 

Mid-Valley Assn. Youth Committee Invade the Corvallis 
“Light” and Albany’s “Twice Around” Parades  

Lakeshore Youth program 
excelled at the Oregon Grand 
Prix Tournament held at Em-
erald Lanes in Eugene on 
November 11th-12th. Four of 
our members competed in the 
tournament and two won 
scholarship money.  

Max Peters and Michelle 
Coffman took 2nd place in 
the Doubles Class A division 
earning them a share of the 
$250 scholarship money. Max 
finished 4th in Singles Class A 
division and Michelle finished 
15th in the Singles Class B 
division. Brandon Meredith 
and Jacobi Smith also com-
peted finishing  in 6th place 
in the Doubles Class B divi-
sion. Brandon finished in 
14th place in the Singles Class 

B division and Jacobi finished 
in 14th in Singles Class C 
division. 

The next Oregon Grand Prix 
Tournament will be held in 
May at Park Lanes in Hills-
boro. I hope to see more of 
you take the opportunity to 
compete. 

 

I also want to thank Lake-
shore and AMF Albany Lanes 
for providing free game cou-
pons that we also passed out. 
We will meet with Mid-Valley 
Assn Board on Dec 2nd to see 
if we can place a float in the 
Strawberry Festival and other 
future parades.  

The Mid-Valley Assn. Youth 
Committee participated in 
local seasonal parades. We 
handed out about 750 flyers 
and went through two bags of 
candy. We heard really posi-
tive responses from the Cor-
vallis parade crowd about our 
entry in the parade. It was well 
worth the effort in getting our 

entry into the parade. Thank 
you to all the put the time and 
creative effort into the float 
design and putting it together. 

Special thanks to Youth Bowl-
ers; AJ Meyer, Katrina Clair, 
Brandon Meredith,  Allison 
Meredith, Carlee Ellingson, 
Laura Clair and their parental 
units.  
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Thank You to all the Fall Session Volunteers 

Proposed Winter Session Changes 

The November 24th tournament was a blast. People really enjoyed the format and I think overall eve-
ryone had a good time. Blue font is award winners. 

Here are the results  

Division 1: Bumpers 

1) Lexi Meyer & Chris Meyer, 2) Cami Meyer & Vicki Meyer 

Division 2: Youth 

1) Allison & Wendy Meredith, 2) Kyle & Paula Beals, 3) Kyle & Larry Hamilton, 4) Brandon & Clif-
ford Meredith 

Division 3: Open 

1) Dakota & Brent Smith, 2) Heath & Tony Meyer, 3) DJ & Earl Smith, 4) Eli & Brian Nicholas, 5) 
Jonah & Leaf Nicholas, 6) Michelle & Bill Coffman, 7) Katrina & Sue Clair, 8) Jacobi & Scott Smith 
9) Laura & Robert Clair, 10) Catalina Arciniega & Michael Roy 

the program. So THANK 
YOU for all that you have 
done. 

This is the last newsletter of 
the Fall Session and I wanted 
to take a moment and thank 
all the parents that have vol-
unteered. I am aware that 
sometimes the tasks that you 
are doing takes away from the 
most important task of being 
with your child and support-
ing them.  

Your help has really made the 
Youth Fall session successful 
and it has been a learning 
process for us all. It is time for 
a short break and we will go at 
it again in the Youth Winter 
session in January.  

I hope to see you all back for 
the next go around and be 
thinking of new ideas to better 

Thanksgiving Youth-Adult  
Scotch-Doubles Tournament Results 

Saturday April 19th. A few changes are proposed 
for the Winter session.  

1) We will start on Jan 5th 
instead of the 12th. 

2) The lineage we pay the 
center will be going up 
$.20, from $6 to $6.20. 
We will not be changing 
the league fees. It will 
remain at $6.50 per 
week. 

3) Absent bowlers will be 
asked to put in $1 for 
each week missed to help 
offset the party/prize 
fund. 

4) We will have league bowl-
ing on Feb 23rd rather 
then a Fun Day.  

5) Last week of league bowl-
ing will be April 12th 
with a party the following 
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West Albany High School Bowling Club 

Oregon State University—Bowling Club 

Linn Benton Community College—Bowling Club 

Much of the content you put 
in your newsletter can also be 
used for your Web site. Micro-
soft Publisher offers a simple 
way to convert your newsletter 
to a Web publication. So, 
when you’re finished writing 
your newsletter, convert it to a 
Web site and post it. 

This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse con-
tent from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a successful 
newsletter is making it useful 

to your readers. 

A great way to add useful con-
tent to your newsletter is to 
develop and write your own 
articles, or include a calendar 
of upcoming events or a spe-
cial offer that promotes a new 
product. 

You can also research articles 
or find “filler” articles by ac-
cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 
articles short. 

column, a book review, a let-
ter from the president, or an 
editorial. You can also profile 
new employees or top custom-
ers or vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtually 
endless. You can include sto-
ries that focus on current tech-
nologies or innovations in 
your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 
internally, you might com-
ment upon new procedures or 
improvements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 

article. Be sure to place the 
caption of the image near the 
image. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the message 
you’re trying to convey. Avoid 
selecting images that appear to 

be out of context. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
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If space is available, this is a 
good place to insert a clip art 
image or some other graphic. 

Oregon Collegiate Bowling Conference 

newsletter a personal touch. If 
your organization is small, you 
may want to list the names of 
all employees. 

If you have any prices of stan-
dard products or services, you 
can include a listing of those 
here. You may want to refer 
your readers to any other 
forms of communication that 
you’ve created for your organi-
zation. 

You can also use this space to 
remind readers to mark their 
calendars for a regular event, 
such as a breakfast meeting for 
vendors every third Tuesday of 
the month, or a biannual 
charity auction. 

This story can fit 175-225 
words. 

If your newsletter is folded 
and mailed, this story will 
appear on the back. So, it’s a 
good idea to make it easy to 
read at a glance. 

A question and answer session 
is a good way to quickly cap-
ture the attention of readers. 
You can either compile ques-
tions that you’ve received 
since the last edition or you 
can summarize some generic 
questions that are frequently 
asked about your organization. 

A listing of names and titles of 
managers in your organization 
is a good way to give your 

LAKESHORE LANES 
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2007-2008 

Bowling Calendar 

Sept 8th—Bowling Boot Camp 
9am—noon 

Sept 15th—League Bowling 

Sept 22—League Bowling 

Sept 29th—League Bowling 

Oct. 6th—League Bowling 

Oct 13th—League Bowling 

Oct 20th—League Bowling 

Oct 27th—Fun Activity 

Nov 3rd—League Bowling 

Nov 10th—League Bowling 

Nov 17th—League Bowling 

Nov 24th—Adult Jr Tour-
nament 

Dec 1st—League Bowling 

Dec 8th—League Bowling 

Dec 15th—Fun Activity + 
Awards—End of Fall Ses-
sion 

Jan 5th—Bowling Boot Camp 
9am—noon 

Jan 12th—League Bowling 

Jan 19th—League Bowling 

Jan 26th—League Bowling 

Feb 2nd—League Bowling 

Feb16th—League Bowling 

Feb 23rd—League Bowling 

Mar 1st—League Bowling 

Mar 8th—League Bowling 

Mar 15th—League Bowling 
also Mar 15th-16th 
OSUSBC Youth Champi-
onships (Portland) 

Mar 22nd—League Bowling 
also Mar 22nd-23rd 
OSUSBC Youth Champi-
onships (Portland) 

Mar 29th—League Bowling 
also Mar 29th-30th 
OSUSBC Youth Champi-
onships (Portland) 

Apr 5th—League Bowling  

Apr 12th—League Bowling  

Apr 19th—League Bowling  

Apr 26th—League Bowling  

Dec 15th—Fun Activity + 
Awards—End of Fall Ses-
sion 


